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THE YOUNGEST GENERATION IS

CHANGING FOOD AWAY FROM HOME
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Appealing to them now can make a positive
impression as they become more influential spenders

ag

pio axe

210J9(] STedA Z aaom
Aoty weyyy seysIp Ayjresay

aaouwx BHuria

They're attracted

to "CLEAN," "NATURAL,"
“ORGANIC" and
“HORMONE-FREE"

To help you meet the growing demand for natural, cleaner L
labels, we're proud to offer a no-antibiotics-ever line of turkey,
Farm to Family” by Butterball®. From turkey burgers to turkey

breasts, these products can help you give Gen Z diners the

options they're seeking—and feel good about doing it.

SERVE WITH CONFIDENCE.”

To learn more about Farm to Family, visit butterballfoodservice.com/farmtofamily or email us at foodservice@butterball.com.




