S
Today’s restaurant operatof

. 8 ith....
BURGER King interest w
CONSUMPTION IS oredients .
DOWN OVER THE _gpecialty ingre

: tions
PAST TWO YEARS* _Customizable oP .
Non-beef proteins ...putting TURKEY
68% - :

, ; a prime position
57% - Unique topPINE> for growth

2013 2015

*among consumers

who eat burgers a 16% of all )
act ookl e WHAT'S DRIVING

o e o rurkes | TURKEY’S SUCCESS

:_ INTHE BURGER
CATEGORY?
Nearly 10% of

LSR burger patties Lower

ARE UP 15% AT ety | rofye] price

FSRs SINCE 2013 [ points
BURGER CONSUMERS TALKTURKEY:

24%

of consumer
‘ S
busay that availability of turk
rgers on th el

€menu js iy,
Portant
3” Flavor

of . s
ord _ONsumers consjgg, versatility
€ring turkey burgers

When dinl'ng out

. TECHNOMIC, BUTTERBALL
Source: 2015 Burger Consumer Trend Report, Technomic Inc. -

Healthful
positioning




